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INTRODUCTION

In the current climate of the economy where productivity and cost thoughtful and full excellence, with the latest in

modern technology in packaging printing world, we find creativity, skill and perception are the most beautiful and

brighter for your products and the best way to improve in light of fierce competition between the large number of

exhibits. The marketing of non-woven products harmonious products company Marmara Pak with the orientations of
the board of directors in providing all that is new and unique, and seeks to contribute to this trend in making a quan-
tum leap in advertising work towards the practical implementation of hard work, which is considered as the spirit in
relation to any theoretical thought.

COMPANY PROFILE
The parent company (Anwar Alfadhaa) was founded in 1998 in KSA for the production of recyclable environmentally
friendly packaging materials, our company focuses on environmentally friendly packaging during its business life, and
as a result of its research on this subject, it specializes in producing ultrasonic welded cloth bags (Non — woven Bags).

In addition to the success achieved, Marmara Pak company was established in Istanbul, Turkey, in 2015 to complete the
march.
Also, we are exporting to more than 10 countries including USA, Netherlands, German, Qatar, Azerbaijan, Cesar,
Morocco, Tunisia and Algeria.

CERTIFICATES

Implementing ISO 14001: Environmental Management System 2004, ISO 9001: 2008 Management System Kallt OHSAS
18001: 2007 Health and Safety Management Systems, ISO 10002: Value Solutions 2014 Customer Satisfaction Quality
System El-Class World Service Our partners will continue to produce.



NON-WOVEN FABRIC

Nonwovens are unique, high-tech,
engineered fabrics made from fibers
and which are used across a wide
range of applications and products.
Nonwovens are innovative, versatile
and indispensable. Modern life would
be quite literally impossible without
them.

In combination with other materials
or used alone, nonwovens are used in
a wide range of consumer and indust-
rial products with diverse properties,
including absorbent hygiene produ-
cts, apparel, home furnishings, healt-
hcare and surgical fabrics, constructi-
on, filtration, engineering, and wipes
to name but a few.

They may be a limited life, single-use
fabric or a very durable fabric.
Nonwovens have specific characteris-
tics that allow them to deliver
high-performance across a wide
range of applications. Specific functi-

ons include: absorbency, liquid repel-
lency, resilience, stretch, softness,
strength, flame retardancy, wash
ability, cushioning, filtering, bacterial
barrier and sterility.

These properties are often combined
to create fabrics suited for specific
jobs, while achieving a good balance
between product use-life and cost.
They can mimic the appearance,
texture and strength of a woven
fabric and can be as bulky as the
thickest paddings. In combination
with other materials they provide a
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Nonwoven 1abric
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The versatility of nonwovens means that they can provide innovative, cost-effective and sometimes unex-
pected answers to innumerable business challenges.

Innovative products and solutions can be created; problems can be solved; and needs met by incorporating
appropriate properties. These properties are often combined to create fabrics suited for specific jobs, while
achieving a good balance between product use-life and cost.

Specific properties can be achieved by selecting raw materials and methods or by applying finishing treat-
ments to nonwovens, such as printing, embossing, molding, laminating etc.

PROPERTIES INCLUDE

Abrasion resistant, Absorbent, Antistatic, Biodegradable, Breathable, Color fast, Crease resistant, Dense,
Drape able, Dry cleanable, Durable, Dust free, Dye able, Elastic, Filtration, Flame resistant, Foldable, Glue
able, Heat sealable, Impermeable, Ironable, Kind to skin, Light, Lint free, Liquid repellent, Long-lasting,
Moldable, Non-conductive, Non-fading, Permeable, Porous, Printable, Protective (bacterial barrier), Resi-
lient, Rot and mildew resistant, Sew able, Smooth, Soft, Stable, Serializable, Stiff, Stretchable, Strong, Tear




OUR FACTORY

To ensure the company's full excellence has paid for each line of its production lines, where special attention was to pro-
vide modern machinery and high technology, and the team coach and qualified role in making the company sits in com-
panies that contribute to the development of world-class manufacturing techniques introduction. The production is
performed in the company's operations on schedule accurate calculations practical and true style, we put this concept
front of our eyes always to reach the top.




Defined manufactures bags printed and eye-catching, which works like a mobile

advertising effort that promote brand client every time it is used by a wide range of
styles, materials and designs for bags environmentally friendly for life, branded bags,
event bags, and more. They are ideal for events and promotional marketing campaig-
ns, exhibitions, retail, and that have recycled ability to used again.



4-  Zipper + CPP Bags.
n \ 5. Cartoon Bags + Stitched Fabric.
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TYPE OF BAGS

1-  Handle ultra-Sonic Bags.
2-  Cord ultra-Sonic Bags.
3-  Metalis Bags.

6- Canvas bags + OPP Built-in.

7-  Drilling handle Bags.

8- Shopping & Markets Bags.

9-  Sewing Bags + Offset printing.
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USES AND ADVANTAGES OF BAGS

» Advertising Messages Bags
Itis a marketing choice such as children's bags, suitcases and distribution characterized by
promotional features to enhance the advertising message to the community appearance of this
option.

e Supermarket Shoppers Bags, And Multi-Used Bags:

These bags of life can carry bulky items are ideal for use in pharmacies, supermarkets bags, shop-
ping bags in the medium and heavy bags of groceries. These bags are cost-effective, water resistant
and easy to clean. They are simple and cost-effective to get the fame to your brand.
« Gift bags, bags, jewelry and make-up bags.
* Shoes bags, Covers clothes and bed sheets bags.
 Desserts and cake tins bagsl.
* The ability to implement the bags according to your shapes, styles, and forms, that is give you full
freedom of creativity.
* Easy cleaning and antibacterial and it is available in sizes large to ensure that the large sizes.
« Folding bags.
« Templates are used to sell bags.
* Event promotional bags for events such as conferences,
exhibitions and trade / consumer.
« Smart bags can be customized promotional bags are folding to fold
in a wide range of differentshapes and sizes.
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THE ARTS DESIGNS

As aresult of the vast experience of the
technical team at the company, Relying
finest-the-art advanced computer technolo-
gy and the great ability when its members in
perfecting the art of the design, company
had to create a special integrated division
designs and provided through all the reasons
for excellence and success in terms of poten-
tial and favorable climate .The main goal of
our products is marked by the client and
make the thing necessary and important for
its products through the professional market-
ing strategy within the suitable prices and
adding innovative ways to attract the con-
sumer's attention, where studies have shown
that whenever the cover design a clear and
attractive whenever characterized the prod-
uct on competitive products in the market.
The work to meet the needs of the market
prompted the company t o expand produc-
tion of large bags and luxury studies have

server so it has been the expansion of this type
to include all raw materials and colors, and
using the latest methods.

NATURE LANDSCAPE

The corollary to the need of the growing
market of bags canvas products prompted the
company to create a special integrated divi-
sion products business bags, which they can
supply all sizes and the required raw materials
and then print them on demand, providing
this way the appropriate environment to gain
time and effort and money.

On the other hand, the large quantities of
product are not necessary for the completion
of the sale process, but We can divide the
quantities between all types, sizes, colors and
distribute reasonable quantities, which helps
all agencies of publicity and advertising and
presses on customer satisfaction and the
required speed.
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key partner for you in all your successes.
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